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The voice of Scotland’s hillwalkers, climbers, mountaineers and ski-tourers



THE FACTS

Scottish Mountaineer is the Official magazine of Mountaineering 
Scotland, the representative body for climbers, walkers, mountaineers 
and cross-country skiers who enjoy the Scottish mountains. 

Scottish Mountaineer is a full colour glossy magazine produced 
4 times per year and brought to you by the publishers of Scottish 
Walks, Scotland’s largest free walking magazine. It keeps 
members informed about the activities of Mountaineering Scotland, 
courses and discount deals, and tackles issues that are current 
in the mountains - in particular regarding any access and safety 
information.

All 12,000 members of Mountaineering Scotland, whether 
Individual, Club or Associate receive a copy of the magazine 
direct. 

Member regular interests
• 96% take part in hillwalking/mountaineering 
• 14% take part in sport climbing outdoors
• 70% take part in winter walking  
• 32% climb regularly at indoor climbing walls
• 35% take part in traditional rock climbing  
• 41% take part in ski-touring
• 72% take part in mountain biking/cycling
• 33% take part in canoeing/kayaking

The Magazine
• 94% of members always read the magazine.
• 79% said it adequately covered their areas of interest
• 74% said the overall quality of the magazine was good
• 84% of members regularly visit the web

(Membership survey 2012)

Advertising space within Scottish Mountaineer offers advertisers 
a highly cost-effective and unique platform to reach a mass 
Scottish market of active outdoor enthusiasts. 

THE STATS
• 4 issues per annum  • Print run of 15,000 
• 84 pages per issue  • 70,000 readership

2018 ISSUES
Issue Publication date  
78 Spring 2018  80 Autumn 2018
79  Summer 2018  81 Winter 2018

DIGITAL STATS
• Averaging 51,000+ unique visitors per month
• Average visitor duration 5.43 minutes
• Total pages viewed 423,000 per month

Click here to see the latest issue of Scottish Mountaineer

CONTACT
Sales Development Manager  Ronnie Dodd
Tel. 0141 302 7757
Email: ronnie.dodd@heraldandtimes.co.uk

http://edition.pagesuite-professional.co.uk/Launch.aspx?PBID=2d389a8d-20e0-45ca-bcfa-ca0b90267622
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WHEN we decided to give 
Scottish Mountaineer a bit of a 
refresh, there was always one 
thing at the forefront of our 
thinking: this magazine isn’t 
just about mountains, it’s about 
mountaineers – and MCofS 
members in particular. The 
majority of the features have 
always been written by MCofS 
members, of course, but not 
everyone has the time or the 
inclination to write a couple of 
thousand words about their 
adventures. That doesn’t mean 
you can’t share what you’ve 
been up to, or help other 
members benefit from your 
experience.

In this section of the 
magazine we’ve introduced 
a few new features, so you 
can say hello, recommend a 
particularly enjoyable route 
you know of, share useful tips 
or favourite bits of kit, not to 
mention letting us know about 
any particular achievements 
you’d like to share.

We’d also like to see where 
you’ve been. When you’re out 
and about, whether on hill or 
rock, just send one of your 
best photos to us, with a very 
brief note of where and when 
and what made it special for 
you, and we’ll use a selection 
of the best photos in the next 
edition of Scottish Mountaineer. 
And don’t forget to write 
either. There are no letters in 
this edition, but we still want 
to hear your views on topical 
mountaineering matters.

Any contributions for the 
magazine, small or large, 
should be sent to the Editor, 
Neil Reid, at neil@mcofs.org.uk 
or by post to Neil Reid, Editor, 
Scottish Mountaineer, MCofS, 
The Old Granary, West Mill 
Street, Perth PH1 5QP.

Time 
to get 
personal

OUR new ‘Meet the Members’ feature is a great chance to say hello and share 
your passion for mountaineering with your fellow MCofS members. To take part 
– and we hope you will – drop an email to the editor at neil@mcofs.org.uk and 
the questions will be sent out to you. Just fill in some interesting replies, include 
a jpg photo of yourself in the mountains (at least 1MB in size) and send it back. 
We’ll use the best responses in future editions of Scottish Mountaineer.

Q&A
Name: Ken Murray 

Age: 54

Club: Braes o’ Fife MC

Occupation: Software Engineer

Walker, climber or both? 
Both, although fair to say climbing 
continues to reduce in frequency. 
Regrettably. 

Are you counting your Munros? 
Not any more, already done them all.

Do you have a favourite mountain/crag? 
Keeps changing. At the moment, fave crag 
is probably somewhere small, Aberdour. 
Fave mountain An Teallach.

Favourite area or range of mountains? 
Tell us what makes it so special. 
Easy - Torridon. It’s far from home, always 
feels like an effort to get there. It feels 
remote, and the view over the back of 
Liathach is nothing but wilderness. They 
look like real mountains.

Your ideal walking/climbing 
companion? (Fantasy or real) 
Scarlett Johansson.  Or more realistically, 
someone like Chris Bonington or Doug 
Scott.

Any close calls? 
Getting back to the Ling Hut in Torridon at 
5am, with my climbing companion, after 
leaving a ton of climbing gear (and tears) 
on Piggot’s Route, Beinn Eighe. My hands 
are sweating at the memory!

What’s best and why: summer or winter? 
Winter. Fewer people, more seriousness, 
better views.

Proudest achievement in the hills? 
Not really ‘proud’ of any of it. It’s just a 
game to get me away from real life.

Greatest ambition? 
I have no ambitions. Just enjoying a good 
hillwalk with my mates is good enough for 
me.

How long have you been climbing/
walking? 
25 years I think.

What inspired you to start in your sport? 
I used to go hang-gliding but it was 
too weather dependent and I wanted 
something you could do in all weathers. 
Certainly got that …

What do you carry for hill food? 
Cheese butties. Margiotta’s chocolate 
flapjack. An apple, in the vain hope of 
getting some vitamins. Although I never eat 
these, they always get thrown away.•
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Access Matters

WILD camping is one of the great pleasures of 
exploring the Scottish countryside. There are 
few more enjoyable ways to spend an evening 
than sitting by a remote loch watching the sun 
set over the mountains. It’s something everyone 
should enjoy, at least once.

Q. But how can you ensure your idyllic 
experience doesn’t adversely affect others as 
well as the local environment? 
A. If you camp responsibly and follow the 
Scottish Outdoor Access Code, it shouldn’t.

Scotland’s access legislation means that 
everyone can enjoy camping that is lightweight, 
short-stay and in small numbers wherever access 
rights apply, as long as it’s done responsibly.  

Where to camp
Try to be as inconspicuous as possible. There 

are a few reasonable exceptions to where you 
can camp - avoid camping in enclosed fields of 
crops or farm animals. Help to avoid problems 
if you can by not camping beside buildings or 
roads, and follow any local guidance such as 
information explaining the reasons for avoiding 
certain areas that are unsuitable for camping.

Watercourses and loch sides are important 
sites for birds and animals. Avoid the temptation 
to camp immediately beside them. Look around 
for other sites if possible. Keep groups small and 
pitch away from other campers. Noise travels 
from tents disturbing both wildlife and humans.

Leaving no trace
Bear in mind the impact that your camping will 
have on the flora and fauna.  Never cut down 
or damage trees. Trees and dead wood are 
important habitats for insects and many small 
animals, so avoid fires. Wherever possible use 

Roadside 
camping
Although camping 
beside a road is not 
normally considered 
wild camping, it does 
take place and is lawful 
– although your access 
rights do not extend to 
driving or parking the 
car off-road. Following 
a few simple guidelines 
can reduce any 
impacts - if you have 
to camp by the road, 
avoid overused sites, 
take particular care 
with toilet hygiene, 
pitch late and leave 
early. It is better to use 
an official campsite 
with sanitation facilities 
if there is one available 
in the area. 

With spring on the way and tents getting hauled out of the attic for the 
summer ahead, we asked SNH’s Kirstin Guthrie to share some thoughts on 
wild camping, in relation to access legislation and the Outdoor Access Code.

By Kirstin Guthrie, Scottish Natural Heritage

Camping in the wild

Camping packing list

 Stove

 Toilet paper

 Trowel

 Plastic bags/container to carry out

a stove. If you have to light an open fire, keep 
it small, under control and supervised - and 
remove all traces before you leave. Remember 
not to light fires on peaty ground as this poses a 
high fire risk.

Take away all your rubbish and consider 
picking up other litter as well. Don’t leave any 
food scraps (even buried) as these may be 
eaten by animals and spread diseases. The only 
trace of you having been there should be some 
flattened grass.

Where to ‘go’
If public toilets aren’t available 

the best method to dispose of 
excrement is usually to bury 
it, but this needs to be done 
sensitively. If you need to 
urinate or defecate, do 
so more than 30m away 
from open water, rivers 
and streams. Keep well 
away from buildings and 

farm animals. Dig a hole 
approximately 15-20cm deep 

and 10-15cm in diameter to 
bury faeces and replace the 

turf. In some areas burying is not 
advised, such as on high plateaux 

and other particularly ecologically sensitive 
areas, or popular wild camping spots. Don’t bury 
in snow – it melts! In these places extra effort 
should be made to carry out. Toilet paper and 
sanitary items should also be carried out as they 
can take a long time to break down and animals 
may dig them up. This can be done hygienically 
and without smell using re-sealable bags or 
containers. If you have a dog with you, ensure 
you have plenty of dog poo bags. Always pick 
up after your dog, bag it and bin it; any public bin 
will do.

Talk about it!
Sharing knowledge and expertise is the best way 
to ensure everyone knows the most responsible 
thing to do and how to do it. 

For further advice check out the ‘Camping in 
Scotland’ or ‘Where to Go’ leaflets here: www.
outdooraccess-scotland.com and www.mcofs.org.
uk/assets/access/where-to-go-leaflet.asp.pdf and 
if you’ve any great advice or top tips on how to 
camp responsibly please send them to Andrea 
Partridge, our Access Officer, on access@mcofs.
org.uk and we’ll put them on our Facebook page. 
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Adventures on rock

In 2015, with the aid of an MCofS bursary, climber Robbie 
Phillips and his companion Willis Morris set out to complete 
three major Alpine rock climbs, chosen to test their limits. 
All was going well until they reached the Eiger…

An A pine

Robbie and Willis eyeing up the 
iconic North Face of the Eiger
Photo: Euan Ryan, Final Crux Films
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MOUNTAINEERING SCOTLAND DIGITAL OPPORTUNITIES

www.mountaineering.scot

The stats
• Averaging 51,000+ unique visitors 
    per month
• Average visitor duration 5.43 minutes
• Total pages viewed 423,000 per month

The benefits
Many more of our regular readers and
your consumers now spend more and
more time online as every minute becomes
even more precious. Our website
offers you the chance to interactively
showcase your products and services to a
significant and growing online audience.

Combine this with print and you are able
to reach a further increased readership.

Choose your preferred display option on
our site and have it positioned to appear
run of site or tailor your message to a 
specific section orsub header within our 
site map.

The facts
• Average visits per visitor per month
    is 8.51
• Reach a larger audience
• Reach a new audience
• More exposures for your brand
• Your advert is accessible 24/7
• There are no geographic restrictions

The rates
• Banners on home page and inside
£595 per month



Claire Willis, 
National Trust For Scotland 

DON’T JUST TAKE OUR WORD FOR IT!

Dan Thompson, 
RAB Equipment

RAB Equipment
Dan Thompson 

www.rab.equipment/uk/

The demographic of Scottish Mountaineer is an good 
match for our target customers. The team has given our 
brand some excellent service over the year. Keep up the 
good work!”.

“

Jacci Cameron, 
Harvey Maps 

Harvey Maps 
Jacci Cameron 
12-22 Main Street, Doune
Perthshire, FK16 6BJ, United Kingdom
Tel: 01786 841202

www.harveymaps.co.uk

Having advertised with both Scottish Mountaineer and 
Scottish Walks I could not be happier with the service I 
receive. Both magazines are ideal ways of being able to 
promote our brand. The professional service we receive 
is second to none”.

“

The voice of Scotland’s hillwalkers, climbers, mountaineers and ski-tourers

National Trust for Scotland
Claire Willis

www.nts.org.uk

As part of our Loch Arkaig campaign we had to reach 
the passionate outdoor enthusiast. We found everything 
we were looking for in Scottish Mountaineer. The clearly 
defined demographics of the readership and loyalty of 
the members allowed us to reach the exact clientele we 
required. Scottish Mountaineer magazine is a publication 
that stand head and shoulders above the others. 

“

Anna Clark, 
The North Face

Anna Clark
The North Face  

www.thenorthface.co.uk

With a continual evolving market place we are always 
challenged to find cost effective routes to market. Having 
used Scottish Mountaineer magazine for product launches 
we are pleased with the results and service this title and 
team offers. This magazine has server the test of time and 
will continue to remain within our marketing plans. 

“
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